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| know that we're way past Christmas, 2007, but this was such a good experience, | wanted to

share it with everyone now. Besides, by highlighting this marketing campaign today, other
people will have plenty of time to plan for this Christmas season.

During the holiday season, |1, |ike many ot her
Wi shes.®" I n 2007, many of the greetings | rec
moving to this electronic format for Seasonal expressions makes good sense for their business

clients. I n an age where ,green® is good, and

mail distribution message is an excellent idea.

While I appreciated all the electronic greeting cards | received, as they are a great idea, they are
not necessarily the most novel. The one card I received that really stood out and excited me, was
one not of the electronic variety. The BEST Holiday package I received was one that | thought
was truly innovative. Not only did the card have a great message, but the package itself was
genius!

| received the package from a small, boutique marketing agency in Unionville, Ontario, called
Clearspace (www.clearspace.ca). The company is owned by Paul Ratchford and Will Hum,
business associates whom | have hired in the past to complete other marketing projects for me.

When opening the envelope, there was a beautifully designed blank Christmas card inside, very
generic but wonderfully seasonal. A note was attached to the outside of the card with best wishes
to me personally from Paul and Will and then instructions on how to use the blank Card that they
had designed. They suggested that perhaps | might need it to send to anyone I left off my
Christmas list or perhaps someone | had remembered at the last moment. Also inside the package
was a stamped envelope for my convenience. Brilliant!

| really enjoy seeing Best Practices being implemented on a day-to-day basis and this special
Hol i day package did exactly that. Li ke -1 me
connect with all of your clients, accomplishing a portion of Best Practice: Marketing

Management. However Clearspace pushed the envelope, so to speak (haha), and took it a step

further. They were able to not only re-connect with their best clients, but give added value.

Providing me with the beautifully designed card was a way for them to give me a gift, while also

creating an opportunity for promotional marketing for themselves.
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The Holiday package shows an example of how to strategize and make the best use of an
opportunity. By communicating with their clients, Clearspace discovered a way to also reach out
to potential prospects. The idea being, by extending their marketing genius to me to pass on to
one of my clients, the return may be that that client of mine becomes interested in them and
ultimately, their services. The package also greatly demonstrated their superior ability to create a
marketing campaign and also showed off their design capabilities. Not to mention the chord it
struck in me personally to receive the generosity of a gift (card and postage) and the warm
sentiment of the Holiday season.

When you look at the profile of Clearspace, they have a positioning statement that reads as
follows:

“Ther e" s sbpirgddardn’g ,“ Tabhnedr e * s bding iemegnbesed € n, and

Clearly, for me, they“"ve achieved their objec
campai gn. And,|really'erjol seesgpyopla and compgpraes demonstrate Best
Practices.

Lesson Learned: Make every marketing and promotional strategy work to its maximum
potential.
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